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A SUMMARY OF THE CONSUMER PROTE
ACT 68 OF 2008

INTRODUCTION

Consumers have rights, and they will have those rights set out in statutory form
them from 24" October this year when the Consumer Protection Act will come i
force with an entire set of regulations attached.

Provisions of the Act have been released so that businesses will have time to a
their trading practices to comply. Although the Regulations are still in the mak
tHestime for looking at consumer rights and what to do about them is now.

The Act clearly spells out the rights of consumers and the responsibilities of supp
of goods or services. By codifying the common law in relation to consumer rig
South Africa is not only following in the footsteps of many firatorld countries, but
also aligning itself with United Nations and European Community guidelines on
sumer protection

BACKGROUND

The Act focuses on consumer protection by aiming fwdmote a fair, accessible an
sustainable marketplace for consumer products and services and, for that purpos
establish national norms and standards relating to consumer protectioft is the
result of the Department of Trade and Industry's (DTI) intention toréate and pro-
mote an economic environment that supports and strengthens a culture of consu
rights and responsibilities (Explanatory Memorandum on the Objects of the Cg
sumer Protection Bill 2008 p80).

CONSUMER PROTECTION IN THE SOUTH AFRICAN CONTEXT

Consumer protection is important in every market, particularly in the South Afrig
context. The more vulnerable consumers, the more protection is required. The
acknowledges the reality of many South African consumers: high levels of pov
illiteracy and other forms of social and economic inequality; living in remote or {d
density population areas; being minors, seniors or other similarly vulnerable cons
ers; having a limited ability to read and comprehend advertisements, agreeme
instructions, warnings, etc. as a result of low literacy levels, vision impairment
language impediments.Rreamble of the Act)The Act refers to the need toftlfil the
rights of historically disadvantaged persons and to promote their full participation
consumers.

THE ACT

4.1 Purpose and policy
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The purpose of the Act ist promote and advance the social and economic welfare

of consumers in South Africa(Section 3(1)).

The Act aims to achieve this objective througimter alia, establishing a legal frameg
work for maintaining a fair, accessible and efficient marketplace for consumers
ducing the disadvantages experienced in accessing goods or services by vuln
consumers; protecting consumers from unfair trade practices; encouraging resp
ble consumer behaviour; promoting consumer empowerment and providing an ¢
cient system of redress for consumers

re-
crable
DNSIi-
pffi-




Volume 7/ Edition 7 Page 3

Structure

The Act consists of seven chapters and 122 sections:

Chapter 1 deals with the interpretation, purpose and application of the Act.
Chapter 2 identifies and elaborates on specific consumer rights

Chapter 3 of the Act deals with the consumers' voice

Chapter 4 deals with business names and industry codes of conduct

Chapter 5 deals with national consumer protection institutions

=4 =4 4 A4 -4 -

Chapter 6 deals with the enforcement of the Act
Chapter 7 deals with certain general provisions, i.e. the regulations required in terms of the Act.

The Act also includes two schedules:

Schedule 1 explains the extent to which the Act amends existing law in the form of the National Credit Act,
and the Lotteries Act, 1997.

Schedule 2 contains the transitional provisions.

4.3 Consumer rights

namely the right to:

Equality in the consumer market

Privacy

Choose

Disclosure and information

Fair and responsible marketing

Fair and honest dealing

Fair, just and reasonable terms and conditions

= =4 =4 -4 -8 -8 -9

Fair value, good quality and safety.

Application

The Act covers both goods and services delivered or rendered "in the ordinary course of businéss

It applies to transactions (occurring within the Republic) between suppliers and consumers with regard to

goods and services unless specifically exempted
the promotion of goods and services
goods and services themselves

goods which form the subject of an exempted transaction

.Goods and services are to take on an entirely new meaning under the Act, and businesses (such as retailers of go
consumables, furniture, clothing, literature, music etc); casinos; motor manufacturers; seduauad car dealers; marketin
and advertising agencies; the print media industry; airlines; estate agencies; the tourism and hospitality industry; frg

cial services, transportation, funeral and telecommunications sectors, as well as providers of professional servic
medical practitioners, attorneys and accountants)) will soon have to undertake a complete review of their standard a
ments and dayto-day operational processes to ensure compliance with the Act.

sors and franchisees; service providers in, for example, the healthcare, beauty anechad, education, banking and finaI—

2005

Chapter 2 of the Act introduces a formal set of consumer rights into law by referring to eight specific consumer fights,
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Definitions contained in the Act

The following definitions, contained in section 1 of the Act, are of particular importance:

Advertisement
Consumer
Goods

Market
Promote
Services
Supply
Supplier
Supply chain

=2 =4 =4 _-8_9_9_4_4_-4._-2

Transaction.

The Act does not apply to the following transaction&ection 5(2))

when goods or services are promoted or supplied to the State

when the consumer is a juristic person whose asset value or annual turnover equals/exceeds the threshold
determined by the Minister

a credit agreement under the National Credit Act, 2005

services to be supplied under an employment contract giving effect to a collective bargaining agreement; or

a collective agreement as set out in the Labour Relations Act, 1995.

Apart from the aforesaid exclusions, it is possible for a regulatory authority to apply to the relevant Minister for indu
wide exemption from one or more provisions of the Act on the grounds that those provisions overlap or duplicate an
ing regulatory scheme(Section 5(3); (4))

4.6 Examples of fareaching provisions

Marketing (sections 5(3) & (4))

The Act prohibits discriminatory marketing (i.e. excluding persons from accessing any goods or services or targeting particular
communities for exclusive supply of goods or services). It also deals extensively with general marketing standards; bait market-
ing; negative option marketing; direct marketing; catalogue marketing; trade coupons and similar promotions; customer loy-
alty programmes; alternative work schemes and referral selling.

The consumer's choice (sections2113

The Act deals with the consumer's right to select suppliers; the expiry and renewal of fixed-term agreements; pre-
authorisation of repair or maintenance services; providing consumers with estimates; the right to choose or examine goods;
the right to return goods and so-called unsolicited goods.

A coolingoff period following direct marketing (section 16)

Consumers are afforded a period of five business days to rescind notify the supplier in writing or another recorded manner
and form.

Cancellation of advance reservations, bookings or orders (section 17)
Consumers are allowed, subject to a reasonable cancellation charge, to cancel advance reservations, bookings and orders.

However, no cancellation charge may be imposed if a consumer is unable to honour the booking because of death or hospitali-
sation.
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Disclosure and information (section 228)

Consumers are entitled to information in plain and understandable language. This is defined with reference to a3
ordinary consumer... with average literacy skills and minimal experience as a consumer of the relevant goods or sé
could be expected to understand...without undue effbr{Section 22 (2)) The Act also requires the display of the pric
goods or services; product labelling and trade descriptions in certain circumstances; disclosure of reconditioned g
market goods; written sales records and proper identification of deliverers and installers of goods.

Fair and honest dealing with consumers (sections48)

The Act deals extensively with stalled unconscionable conduct; false or misleading representations; fraudu
schemes and offers; pyramid schemes and auctions

Overbooking and ovesselling (section 47)

A supplier must not accept payment or consideration for goods/services if the supplier has no reasonable basis to
an intention to supply such goods/services or intends to supply goods/services that are materially different from t
in respect of which payment was accepted. In instances where a supplier is unable to honour a commitment towar
consumer, the consumer will be entitled to a refund of any amount paid to the supplier, as well as to consequ
damages sustained by the consumer. It will, however, constitute a defence if the supplier procures another perg
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comparable goods or services to the consumer (for example, gets another airline to o
. . n instances where a
vide a seat at the same price) and the consumer unreasonably refuses such offer.

Consumer agreements (sections-82) sk piplier s wirislls

Some of the most controversial provisions of the Act, which are likely to turn the WaPneur @ commitment
business is done completely on its head, relate to contracts, i.e. unfair, unreasonab
unjust contract terms are not allowed; notice to the consumer is required for certain cfpn-
tractual terms, such as when the supplier intends to limit his liability; written consunfier
agreements are required in certain instances, and the Act prescribes the content of tfjese consumer, the
agreements. The Act also provides for -salled prohibited transactions, agreement
terms or conditions.

towards the

consumer will be

Fair value, good quality and safety (sections-68) entitled to a refund of
The Act deals with the right to demand quality service; the right to safe, good qudfityany amount paid to
goods; implied warranties of quality; warranties on repaired goods and warnings
cerning the fact and nature of risks pertaining to activities or facilities.

How will this impact on the "voetstoots" clause contained in your sale agreemen
More on this later.

Liability for damage caused by goods (section 61)

The imposition of strict liability for damage caused by goods is one of the most con
versial provisions contained in the Act. It provides that the producer or importer, d
tributor or retailer of any goods is liable for any harm caused wholly or partly as a co
guence of the following: Supplying any unsafe goods; a product failure, defect or haza
in any goods; or inadequate instructions or warnings provided to a consumer pertai
to any hazard arising from or associated with the use of any gooedsrespective of
whether the harm resulted from any negligence on the part of the producer, importer,
distributer or retailer... (Section 61(2)) It is interesting to note that, even if a transaction

is exempt from the Act, the strict liability provision applies to the goods themselves o
P yp PP g gets another airline to

provide a seat at the
same price.



Franchise agreements (sections 7; 13; 17; 19; 33; 34; 38; 47 & 48)

The Act contains various provisions in relation to franchise agreements, i.e. the agreement has to be in writing, i
prescribed information and comply with the plain and understandable language requirement. The Minister is autho
to prescribe information to be set out in franchise agreements.

Business namefsections 7981)

The Act proposes a significant change in the current registration scheme by making the registration of business
mandatory. The Act intends to repeal the Business Names Act, 1991 and determines that a person must not carry @
ness, advertise, promote, offer to supply or supply goods or services or enter into an agreement with a consumer
name other than the person's full name, as per identification book for natural persons and registered name for ju
persons, or a registered business name. The rationale for requiring business names to be registered is to enable t
sumer to know the legal identity of the party he/she is dealing with. When engaging in any of the aforesaid activiti
person is furthermore required to include certain information on all trade catalogues, circulars, letters, orders, sale
cords and statements of account. It appears as if the criteria for business names as set out in the Act, corresponds |
provisions of the new Companies Act 71 of 2008 in this regard.

Class actions (section 4)

The Act allows class actions in the form of accredited consumer protection groups, which groups may act to prots
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interests of a consumer individually or of consumers collectively. It determines that any of the following may approach a

court, the Consumer Tribunal or the National Consumer Commission on the basis that a consumer's rights in termg
Act have been infringed:

a person acting on his/her own behalf

a person acting on behalf of someone else who cannot act in his/her own name

a person acting as a member of, or in the interest of, a group or class of affected persons
a person acting in the public interest

an association acting in the interest of its members.

Promotional competitions (section 36)

The Act will repeal section 54 of the Lotteries Act and introduces a new definition of ‘promotional competition'. If a
petition satisfies the requirements set out in the Act and the prize offered exceeds a prescribed thres
the competition will qualify as a promotional competition and will be regulated by the Act. The purpost
this threshold is to exclude competitions linked to lowalue prizes from the ambit of the Act. The Act cg
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tains a number of requirements with regard to promotional competitions (i.e. making the rules of the compe-

tition available at no cost etc.) and promoters of these competitions will have to ensure that they con
with the Act.

VOETSOOTABNYTHING NEW??
The Act has been hailed as the end of the voetstoots clause in sale agreements as we know it. The Regulations I
been published yet, and when they are, we will have a better understanding as to how the Act will be implemented
we do not need the Regulations to determine the fate of the voetstoots clause.

Section 55 of the Act sets out the Consumer's rights to safe, good quality goods.

Section 55(2) reads as follows:

"Except to the extent contemplated in subsection (6), every consumer has a right to receive goods that

€) are reasonably suitable for the purposes for which they are generally intended;
(b) are of good quality, in good working order and free of any defects;
(c) will be useable and durable for a reasonable period of time, having regard to the use to which
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But what does subsection (6) provide? What is the exception?
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Section 55(6) reads as follows:

"Subsection (2)(a) and (b) do not apply to a transaction if the consumer

€) has been expressly informed that particular goods were offered in a specific condition; and

(b) has expressly agreed to accept the goods in that condition, or knowingly acted in a manner cons
with accepting the goods in that condition."

..and that is exactly what your Purchaser does when he signs a sale agreement that contains a "voetstoots elagise-
knowledges that:

he has been informed that the property is sold in the condition that he sees it,

he is acquainted with the property's nature, extent and condition; and

accepts the property as is

Section 55(3) gives the consumer the right to expect that the goods sold are reasonably suitable for any purpose th
sumer has indicated the goods to be used for, if the supplier

"ordinarily offers to supply such goods" and
"acts in a manner consistent with being knowledgeable about the use of those goods".
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Unless the Seller is a developer, he cannot be said to "ordinarily offer to supply such goods" so section 55(3) will b¢ of no

application.
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MEUMANN WHITE

ATTORNEYS
ESTI

SUMMARY TAKEN FROM THE INTERN]H

Thanks to Meuman White.

BE WARNED. BE INFORMED.

The Consumer Protection Act will fundamentally change the way business is done in South Africa. It requir
businesses tdransform the way in which they interact with consumers and to ensure that all their dealings w
consumers are fair, reasonable and honest.

The challenge that the suppliers of goods or services will face is that it is not just a matter of simple complit

ance. Whilst many organisations may have the-lrouse skills to interpret the Act in the context of their busi-
ness, they will find it difficult to implement, as it is crossutting and will require behaviour changes across the
organisation.
Effective risk management will require, firstly, that everyone across the organisation is attuned to how he g
she could place the organisation at risk and, secondly, that a sustainable change to functional behaviour is
tuted.

The penalties are severea supplier who is found by the Tribunal to have contravened the Act may
face:

An administrative fine up to 10% of annual turnover or

An administrative fine of up to R1 Million, whichever is the greater.
Most of the provisions of the Act come into effect on 25 October 2010, which is 18 months after th
date on which the Act was signedAn important exception is the harsh Section 61, which holds supy
ers liable for damages caused by defective goods even if the suppliers were not negligent. This se
applies in respect of any goods that were first supplied to a consumer on or after 25 April 2010.
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The Strangely Horrible Cycle

By Cees Bruggemans, Chief Economist FNB

FNB

First Notionol Bonk

How can we help you?

07 September 2010

This has been the strangest of cyclical interruptions, for the nature of what has happened these past three years involyed

the weirdest combination of features.

Durable consumption (cars, furniture, appliances) were hit by major interest rate tightening, over a period of three yea
halving sales volumes as interest rates went up by half.

[S

Inventories and exports were hit by a major global financial scare resulting in a Great Recession in the West and pani¢ pull-

backs.

Heavy industries depending on access to cheap electricity were hit by electricity supply interruptions and doubling i t
since 2007.

Agriculture and manufacturing were hit by a 15% overvalued Rand, via exports and imgripetition.
The hotel trade is reportedly somewhat overbedded and overpriced.

Residential building activity, property market and banking sector were hit by the combination of interest rates, recessig
panic and the new National Credit Act.

Drought hit the Southern Cape.

And something really hit the labour market very hard for it to loose 750 000 formal jobs (and counting). Probably half
plained by the recession and half by excessive wage demands mispricing marginal labour.

With this as background, you would expect universal misery throughout. And with interest rates down by 5.5% these g
20 months you would expect recovery to be broad based and universal by now, right?
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A very large part of the household sector was badly mauled by higher interest rates, the job losses and the reduction
flexible income (bonuses, commissions, piece work, dividends).

A large part of the business sector turned defensive in the way they ran down their inventories and cut their capex
ets. Especially small and medium sized businesses suffered grievously in this prolonged downturn as purchasing was
and many potential buyers turned cautious. On the production side, nearly everyone encountered heavy output hits.

Except government of course (not being market dependent). Also, something interesting happened to most of the reta

sector and a majority of urban consumers.

After the briefest merest dip into negative territory, both retail and consumer confidence (especially the latter) returreed
positive territory early, according to BER opinion surveys.

Also, large dominant companies in their respective sectors EVERYWHERE in the economy benefited from sector cor
tion as little businesses folded and the big could make their size count.

All of this made for a remarkable duality in the economy these past two years. News flow made as if everyone was s
ing deeply on account of recession, interest rates and Julius, but that was apparently not so.

Be that as it may, are there any clear winners?
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A very large number of households were largely unaffected by events, claiming to retain confidence in their own finan
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was presumably especially true of the larger dominant players in each niche sector.

Evidence of small shops disappearing is everywhere. This is far more reflective of a real recession, especially a sever

Yet the case wants to be made that the strongest retail players did not suffer unduly this time.
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e one.

So despite deep cleavage in all sector graphics everywhere in the economy, accompanied by widespread financial strain,
leading to falloffs in income, borrowing, spending and wealth, there were very large pockets to who this must have come as

news.
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Protection was offered by being in protected employment (public sector and large private business organizations), specialist

labour skills always in short supply, exceptional entrepreneurial talent able to thrive under all conditions, political patro
age (an elite apart at the feeding trough), coupled in ALL instances with a lack of indebtedness.

If you fitted one of these profiles, you will have mostly been fine these past few years, and probably blissfully unaware
something was going horribly wrong with the Joneses next door.

As to the recovery, it is already well developed in nearly every sector of the economy, though there are exceptions.
Exports have only clawed back part of their recent losses, especially in agriculture and manufacturing.

The jobless remain jobless, with little chance of being rehired any time soon, going by slow growth, high wage settlem
and strong productivity gains. Indeed the annual crop of school leavers (half a million matriculants, half million earlpksg
leavers and probably another half million African migrants) are about to join their ranks. Next year will be mostly a rep

And then there are the building industry, construction, banking and real estate.

The building industry is entering what looks like a prolonged trough in residential activity, will still be sliding forastle
another year in nonresidential building activity, is heavily off in civil engineering and may go negative shortly in constry
tion works.

Banks are growing credit at 4% (nominal), with household debt deleveraging and business cash flow boosting likely tg
persistent features. Transfer fee collections are still up, but like nominal house prices seem to be losing forward mome
tum.

Financial strain remains a reality, with not as yet all consumer credit applications qualifying for new credit. Survivingrm
dealers are now reaping the fruit of accelerated car replacement, with high doutlilgit sales growth and lots of upside.

Semidurable retailers are the great winners in consumer space, with consumers as yet skittish-emter big ticket pur-
chases apparently content to celebrate life with clothing, footwear and beauty products.

In mining, pockets are doing wedj iron ore, diamonds.

Large successful businesses can be identified in many sectors of the economy, having in common market dominance
highly successful franchises.

Anybody well organized into Africa is reaping great dividends from lucrative franchises.

At least half the formal labour force is enjoying high wage gains, some at triple the inflation rate, in turn feeding thibriga
retailers.
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A dualistic economy indeed.

Cees Bruggemans is Chief Economist of First National Bank. Register for hisrra# articles onwww.fnb.co.za/
economics
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http://www.fnb.co.za/economics
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Sometimes the most urgent thing you can possibly do is take a complete res
Ashleigh Brilliant

|| If you see a cavorker catching 40 winks in her cubicle or a student dozjng
|[in the library, don't roll your eyes. New research from the University |iof
California, Berkeley, shows that an hour's nap can dramatically boost jand
restore your brain power. Indeed, the findings suggest that a biphasic
sleep schedule not only refreshes the mind, but can make you smarter

Conversely, the more hours we spend awake, the more sluggish our mjnds
become. In a recent sleep study, participants who napped performed [ho-
ticeably better and actually improved their capacity to learn. Researchers
suggest that napping digests and clears information in the brain's hippo-
campus, where facbased memories are temporarily stored. It's like cleqrr
ing your inbox, describes lead investigator Matthew Walker, "It's |gs
though the email inbox in your hippocampus is full, and until you sleep
and clear out those fact emails, you're not going to receive any more
mail.”

NEWS FROM SACCI.

Business Confidence Spikes

A hero is
The SACCI Business Confidence Index (BCI) for August 2010 was released today at the
someone SACCI Offices in Rosebank, Johannesburg.
who can The Index (BCI) jumped by 3.3 points to 87.6 in August 2010 from 84.3 in July. The level of
keep hIS the BCI for August 2010 is 4.6 points above the level for the same month in 2009 and is the
highest reading for the BCI to date in 2010.
mOUth ShUt In comparing August 2010 with July 2010 (morh-month) and with August 2009 (year
When he iS on-year), nine of the sukindices of the BCI improved on both counts. Between July 2010
. and August 2010 two suindices were negative and two were neutral. The sirtiex on
rlght the volume of merchandise imports again recorded a relatively strong performance com-

pared to previous months.

It can be expected that the spike in the SACCI Business Confidence Index during August
2010 will be followed by a correction as unusual positive developments on the trade ac-
count and net financial inflows from the rest of the world created the positive shift. How-
ever, the BCI will probably continue its generally positive trend in the medium term

smoothing out the shortterm volatility.
“ Early signals are that the third quarter will continue in the same vein as the second quarter

as South Africa continues to be plagued by devastating strikes. These labour disputes have

unknown dimensions for policy and crippling implications for instances where there are
SACCI A0Atf Lzt AO ASNIBAOS RStAQOSNE ol O1ft23a0d ¢

serious consequences for already tight fiscal circumstances as well as unintended conse-
quences for employment prospects.

NOCCI Upington SACCI believes that there is a case for lowering the interest rate thereby alleviating some

Is an affiliated of the financial pressures associated with servicing debt and potentially stimulating an
member of improvement in current levels of economic activity. Credit extension to the business sec-

tor declined by 0.7% yeaon-year innominal terms in July 2010.
SACCI
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NEWS FROM SACCI CONTD.,

SACCI however acknowledges that interest rate reductions are not a panacea for sustainable economic growth. Such growth
must be underpinned by economic discipline with regard to expenditure and labour remuneration, and a higher rate of fixed
investment which would promote business confidence.

For a full BCI Review see www.sacci.org.za or for more information contact:
Mr. Richard Downing SACCI Economist 082 822 5566
Mr. Neren Rau SACCI CEO 011 446 3800

This monthds prize winning reci e goes

MELKTERT SHOOTERS!

Melktert shooters (better known as melktertjies) is quite the modern South African shooter. It smells and tastes like

melktert (South African milk tart) with a bit of kick and can turn people who never bothered with shooters or cocktails be-

fore, into melktert shooter enthusiasts within a single sip..

There are a few variations of this most soughfter recipe, but the basic ingredients remain the same. We settled for the

following melktertjie recipe.
Makes approximately 860 ml
9 Ingredients:One 375 ml bottle Vodka (you can reduce it to 300 ml if you prefer less kick)
9 One 395 gram (300ml) tin of condensed milk (use up to two cans to make it thicker and sweeter)
1 Half of a 375 ml tin evaporated milk
Ground cinnamon to serve

METHOD1. Mix well, using a food processer or whisk, and bottle, or simply pour the ingredients intelitrd bot-

tle and shake well.
2. Keep in the fridge. Shake well before pouring into shooter or shot glasses.

3. Sprinkle each melktertjie with ground cinnamon and serve chilled.

EDITORL.
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NUUS VAN DIE AHI

E LYY2PSNBYRS INRSAOGSYI RSNRAY
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Augustus geplaas is, ontleed hy die knelpunte maar ook die positiewe aspekte oor hoe ons ekonomiese groei in S
rika innoverend tot hoér vlakke kan neemOns neem gedeeltes van sy skrywe hier in oénskou.

As aanname vir sy artikel verwys hy na die Organisasie van Ekonomiese Samewerking en Ontwikkeling (OESO) S
wat sé datas Suid! FNA {1l yAS 2yRSNBS3I {2Y YSG Qy AyaSttAaasSyds
toppresteerders, wat betref ekonomiese groei in die wéreld, inte haal.28 06Saj2dz RAG & § 2
die harde werklikheid van ons strukturele ekonomiese en maatskaplike vraagstukke beklemtoon.

Hy skryf voorts dat die feit bly staan dat ons verbeterde ekonomiese groeiprestasie in diapzatheid era nie die ge}
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maatskaplike pensioene bereik wordTen spyte van swak dienslewering word baie meer mense as voorheen met be
ing, water, sanitasie en elektrisiteit bereik

Maar, skryf hy, ekonomiese groei het egter die geskooldes bevoordeel en die ongeskooldes grootliks agtergélatbop
die horison verskyn is die gevaar van werklose groei, veral wat betref die ongeskool@ésis een van die grootst
teleurstellings van die nuwe politieke bedeling in Sufdrika dat ons nie werkloosheid (25.3%) en armoede (40% van
bevolking) drasties verlig het nieOns het dus relatiewe hoé vlakke van groei nodig om nog meer mense na die mid
las te laat migreer en om die bronne te skep om draaistrategieé te ontwikkel wat werkloosheid, armoede, onde
2L SARAY3I:L 3IS&a2yRKSAR Sy 3IS46StRaAYAARFIIFIR 2L QY | yRSN,
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dramaties kan verbeter.Die steeds groterwordende persentasie van mense wat van maatskaplike pensioene afha
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skep waardeur baie meer mense ekonomies selfstandig gemaak kan wetylmeen voorts dat dit belangrik is om beig
na die vlak van ekonomiese groei as die patroon van groei te Kglaarblyklik moet ons teen 7.0% per jaar groei om w
vaart binne tien jaar te verdubbel aldus ingeligte bronnéit is geen maklike teiken as die tipiese knelpunte, soos
tekort aan geskoolde werkers, in ag geneem word nie.

Volgens Stef moet makrastabiliteit ten alle koste gehandhaaf word en dié makdmeleid moet die omgewing skep v
mikro-ekonomiese groei en ontwikkeling waar die groot deel van die oplossing vir ons sektmomiese probleme te
vinde is, en waar die AHI veral deur sy kamerbeweging en in alliansie met plaaslike rolspelers groot uitdagings i
staar.

Vir meer inligting oor die artikel kontak Marius Louw by: marius@ahi.co.za

Global financial crisis still not over?

Mr Johan Rupert, Chairman of the Richemont group this week said at the Discovery Invest Leadership Summit, t
world economy is not going to recover as easily as some would predict from the Z#nancial crisis and that it is to
early to say whether we are over the worstHe raised the concern that we have perhaps only seen the start of the fir
cial crisis that could still continue for some time to coméle added that the recovery could not only depend on actig
taken by governments alone and that business also had a role to play. He emphasised that in especially Europe,

ments are hesitant to institute prolonged measures to cut back on government spendiHgwever, he felt that South
Africa was better off in this regard than many other countries. He further said that extraordinary levels of debt of

governments and business in some instances are the biggest culprit of the global financial crisis, and that rising
ployment is now worsening the situation.

He added that the recovery could not only depend on actions taken by governments alone and that business also
role to play. He emphasised that in especially Europe, governments are hesitant to institute prolonged measures
back on government spendingHowever, he felt that South Africa was better off in this regard than many other co
tries. He further said that extraordinary levels of debt of both governments and business in some instances are th
gest culprit of the global financial crisis, and that rising unemployment is now worsening the situation.
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In related news, both the US Pé&derabRedesue and the Bank of England downgraded

dard Bank yesterday, Group CEO, Jacko Maree, raised his concerns over the ecq

economy was moving sideways and that the next few months would be tough.

Reserve Bank Governor, Gill Marcus, warned about a dotdife recession and its impl
cations for South Africa, and we quote her agajri ¢ KS NXB I f A& A&
NBFfft& SYSNASR TNRBY (KS ONRaAazI ¢KAOK
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Certainly some worrying signs for our overall sustained economic

outlook

OUR MONTHLY BULLETIN BOARD.

Members will also recall that we reported in an earlier newsflash on 8 July 2010, fh
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economic outlooks on 11 August, sparking deep concern over global recovery and cgusing
[eHaarRe IO mplelgRoeNagaiAlso at the release of the interim resu |ty
nomic
recovery, saying that there were no signs of picking up the growth momentum we have

seen in the first half of this year, and uncertainty about global conditions and high holise-
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NOCCI Upington
Is affiliated to the

AHI
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NOCCI  Office: Tel:053311009 during office  hours
XXXXXXXXXXXXXXXXXXXXXXXXXXXX XXX X

Looking for a caterer for private or office functions?

Our caterer has an International Cookery Diploma with vast experience obtal
FNBY g2NJAYy3a Ay ¢2L) LYGSNYFdGAz2yl f
bStazy 120St o {2 AF @2dz F NB f221A)

Phone NOCCI Office: Tel:63811009 during office hours or 082147698 aftef
hours .

We will assist you to find a suitable venue for your function from our data bast
members.

Eeeecececeececeecececeececececeecce.
NOCCI wishes to welcome the following new members:

BROCHURE MANAGEMEMTONE STOP NATIONAL BROCHURE MATJ
ING SOLUTIONheir services include:

Warehousing and Insurance of Brochures.
Professional Display.
Regular site visits by their representatives.
Brochure Design and printing.
Quarterly statistic reports.
National Distribution facilitated by their local office.

willie@brochuremanagement.com
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Thomas J. watson
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AIRLINK FLIGHT SCHEDULE EFFECTIVE WEF 30 AUGUST 2010

. AIRLINK

MONDAY ARRIVAL DEPARTURE

SA8767 JNB 0920 UTN 1050 SA8768 UTN 1115 JNB 1250 ER

SA8645 CPT 0945 UTN 1105 SA8646 UTN 1130 CPT 1250

ERJ

SA8769 JNB 1545 UTN 1715 SA8770 UTN 1735 JNB 1910 ER

TUESDAY

SA8767 JNB 0920 UTN 1050 SA8768 UTN 1115 JNB 1250

ERJ

SA8645 CPT 0945 UTN 1105 SA8646 UTN 1130 CPT 1250

ERJ

SA8769 JNB 1545 UTN 1715 SA8770 UTN 1735 JNB 1910

ERJ

WEDNESDAY

SA8767 JNB 0920 UTN 1050 SA8768 UTN 1115 JNB 1250

ERJ

SA8645 CPT 0945 UTN 1105 SA8646 UTN 1130 CPT 1250

ERJ

SA8769 JNB 1545 UTN 1715 SA8770 UTN 1735 JNB 1910
ERJ

THURSDAY

SA8767 JNB 0920 UTN 1050 SA8768 UTN 1115 JNB 1250

ERJ

SA8645 CPT 0945 UTN 1105 SA8646 UTN 1130 CPT 1250

ERJ

SA8769 JNB 1545 UTN 1715 SA8770 UTN 1735 JNB 1910

ERJ




FRIDAY

SA8767 JNB 0920 UTN 1050 SA8768 UTN 1115
SA8645 CPT 0945 UTN 1105 SA8646 UTN 1130
ERJ

SA8769 JNB 1545 UTN 1715 SA8770 UTN 1735
SATURDAY

SA8767 JNB 0920 UTN 1050 SA8768 UTN 1115
SUNDAY

SA8649 CPT 0930 UTN 1050 SA8650 UTN 1120
ERJ

SA8767 JNB 0920 UTN 1050 SA8768 UTN 1115
ERJ

AIRLINK RESERVATIONS : 054-332 2161 /332 3512 FAX : 05332 1884

AIRLINK CARGO

: 05471 331 2403

JNB 1250
CPT 1250

JNB 1910

JNB 1250

CPT 1240

JNB 1250

PLEASE NOTE AIRLINK MAY CHANGE THE TYPE OF AIRCRAFT AT ANY TIME DUE TO OPERATIONAL

REQUIREMENTS WITHOUT NOTIFICATION.

Times for the Cape Town/Upington has changed , and there will be daily flight except on a

Saturday.

ER

ER

ER

NOCCI WELCOMES NEW MEMBER:

GORDONIA ELECTRICAL CONTRACTORS.

FOR ALL YOUR WIRING; MAINTENANCE AND

REFRIGERATION REPAIRS
93 Schroder str. Upington
Tel: 054: 3326034/ Fax: 054: 3322712
After Hours: 054: 3326034.




= Daar was dalk baie kere wanneer ek jou
§gepla het verveel het of dalk verpes het,
§geirriteer het of dalk op jou verveel het

= of dalk verpes het, geirriteer of dalk op
=jou senuwees gewerk het met al die

:E-Posse wat ek vir | ou
teseeesieseeeeestyandag wil ek baie graag net die 3
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means you are on the web. ¥

Look for us on

As a NOCCI member your

business is listed in the
Gaffneys Business
Conacts of South Africa
used extensively by over-
seas Investors.

Suck it up, "Cupcake"!!!

édaar's geen veranderifyg
Have a wonderful start to Spring!! :

From the NOCCI Staff.



